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We heart Peloton.
As athletes and sports nuts, weõve been 

watching (and using) Peloton with admiration 

for some time.

And weõre not shy in saying that 

we think youõd dig working with us.

To show you why, weõve done a bit of thinking 

about the Peloton experience and woven 

together a story about how Peloton + Sprocket 

is something like potato chips & orange slices 

after a long ride.

Turn the page to learn more about how we can 

help you design unforgettable, engaging 

customer experiences that lead to growth.
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Weõll begin by helping you better 
understanding your customers.

The key to growth and innovation lies in customer understanding. We often start by creating personas. Simply 
put, a òpersonaó is marketing and design speak for who your different customers are. They are built by 
aggregating observed behaviors and personifying them as a person to help you focus on product 
development, service delivery, communications, and more.

We often start with òprovisionaló personas ðpersonas created from internal knowledge and hypotheses. For the 
purpose of our example, we used our own working knowledge of fitness to personify two different customer 

groups Peloton likely has. Meet ôTriathlon Tylerõ and ôMarissa the Momõ.



Then, weõll dig into their journey 
with your product.

We develop research -based journey maps to understand the motivation and context of customers as they 

interact with you (and others) in search of a solution to their problem. They help us (and you) identify points of 

satisfaction, points of pain, and areas where innovation will add customer value and create business growth. 

Check out Tylerõs highlighted journey below.



Then, weõll dig into their journey 
with your product.

We develop research -based journey maps to understand the motivation and context of customers as they 

interact with you (and others) in search of a solution to their problem. They help us (and you) identify points of 

satisfaction, points of pain, and areas where innovation will add customer value and create business growth. 

Check out Marissaõs highlighted journey below.


